CHECKLIST

Top 5 Retail Display Design Tips That Drive Sales

Simple do’s and don’ts for layouts, signage, and storytelling
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Today's retail environment is incredibly competitive. Almost all of your marketing efforis go
into your store’s window displays. They can either welcome or discourage potential buyers.
Your design can improve traffic flow, tell your brand’s story, and motivate purchases. Lack of
retail display design is messy and results in lost revenue.

To help you get it right, here are five proven tips. Each includes a quick do and don’t, so you
can see what separates the displays that perform from those that fall flat.

Design a Shopper-Friendly Flow
Your retail display layout should feel like a natural journey, not a maze.
» Do: Arrange displays to lead customers smoothly through the store. Keep aisles open and
use focal pointis to draw attention.

 Don't: Block paths or create dead ends. Shoppers may skip areas entirely if they feel
cramped.

Make Signage Clear and Helpful
Signs work no less than your sales employee, so make sure they do the job.
 Do: Use short wording, bold fonts, and consistent branding so signs are easy to spot and

understand.

 Don't: Overload with text or mix random styles. Confusing signs lose attention fast.

Use Fixtures to Highlight, Not Hide
Fixtures should showcase products, not fade into the background.
 Do: Vary heights and angles to spotlight bestsellers and promotions. Create layers that

guide the eye.
 Don't: Keep everything flat and uniform. It makes displays dull and easy to overlook.

Stick to a Consistent Brand Look
Every detail should reflect who you are.
» Do: Choose colors, props, and materials that align with your brand identity for a polished,

professional feel.
 Don't: Mixing clashing elements or off-brand décor dilutes the customer experience.

Tell a Story Through Your Displays

Great retail displays go beyond products; they create momenis.

 Do: Build themes around seasons, lifestyles, or product pairings. Show customers how
items fit into their world.
« Don't: Treat displays as one-offs. If they don't connect, the bigger story is losi.

Why Displays Make (or Break) Your Store

When properly planned, retail display is a strong instrument that boosts sales, captures
attention, and helps steer consumer traffic. Considering flow, signage, fixtures, cohesion, and
storytelling, you can provide your customers with a delightful shopping experience.

Turn Ideas Into Impactful Displays with Teamwork

Teamwork aids retailers in realizing their concepts through professional tonne, store signage,
and tailor-made millwork installations. Whether you're launching a single pop-up or a series of
sites, our CONNEXT platform ensures all the projecis are completed on time, aligned with your
branding, and offered worry-free.



